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https://docs.google.com/file/d/1yQt92kvZy8G-Uk7G2gtcH_KUMqsLubkC/preview

Share It Studio: The Keyword-driven Strategy

Artagia Games Case Study
£

Fun and romantic
VALENTINE'S DAY GFT

N ONE
EE GAMES
e SO:':E?’H\NG FOR EVERYONE




Share It Studio: The Keyword-driven Strategy

actions vV Columns v Date range: Lifetime v Export

‘ Q_ Find a campaign Filter by v

- Active Campaigns 6 Type 4 Startdate CTR©® Spend @ Sales @ ROAS 6 Copy ©

» TFD - Video AD with Subtitles - 17th Sept. 2020(1) Sponsored Brands Jan 13, 2023 0.77% $55.27 $77.387 140 Copy

Manual targeting
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1. Discover what your best-performing keywords are

Couples games date night
Valentines day gifts for him
Sexy games for couples
Valentine games

Sex gaming cards

Couple games for date night
Valentines games

Couple games

Valentines

Games for couples date night
Sexy games for adults couples
bedroom

The couples game
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2. Group keywords based on search intent

J . \
Group 1: Sexy games... 1% Group 2: Valentine @
e Sexy games for couples r e Valentines day gifts for him
e Sexy games for adults couples e Valentine games
bedroom e Valentines games
e Valentines

e Sex gaming cards

Group 3: Couple games f\?i;:

Couple games for date night
Couple games

Couples games date night
Games for couples date night
The couples game
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3. Create video-target keywords per search intent



http://www.youtube.com/watch?v=XYmrkTn2_-w
http://www.youtube.com/watch?v=15K90mGM4uQ
http://www.youtube.com/watch?v=6rQnu1kEzGY
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